
Digital Communications Workshop: 
Social Media 

 

 
. 

Speakers’ titles and organizational affiliations are listed for identification purposes only. 
 

Tuesday 

6:30pm  Integrating Social Media 

 
Effective social media strategy begins with 
understanding how it integrates into the goals 
across your organization. You’ll learn: 

 how to incorporate social media into your 

organization’s strategy, and 

 how to integrate social media with your 

communications efforts. 

 

7:15pm Building Your Strategy 

Walk through a step-by-step process to build out 

your strategies, tactics, and goals for your social 

media presence. You’ll learn: 

 how to connect your social media goals to 

your organization’s goals; 

 how to select your social media platforms 

based on your target audience; and 

 how to get buy-in for social media across 

your organization. 
 

8:30pm Your Best Content 

High-performing social media accounts require a 

constant input of high-quality content. You’ll learn: 

 how to approach the major social media 

platforms, from Facebook to Pinterest;  

 how to adapt existing content for use on 

social media; and 

 best practices for building an editorial 

content and choosing content types. 

 

 

Wednesday  

6:30pm  Workflow 

Get practical lessons in how to work quickly and 

effectively – and be ready for whatever comes your 

way. You’ll learn: 

 how to choose scheduling tools; 

 how to prepare so you can respond quickly 

to a social media crisis; and 

 how to plan for time to experiment with 

new social media platforms. 

7:30pm  Ad Campaigns 
Understand when and how to run ad campaigns on 

social media. You’ll learn: 

 how to determine a budget for your social 

media ads;  

 best practices for placing your own ads on 

Facebook and Twitter; and 

 how to present the results to others in 

your organization. 

8:30pm  Analytics and ROI                  

Showing the ROI for your social media efforts 

makes you smarter – and makes social media more 

valuable to your organization. You’ll learn: 

 how to build an analytics report to share 

across your organization; 

 how to connect social media analytics to 

all your digital measurements; and 

 best practices for evaluating the native 

metrics with your Facebook and Twitter 

accounts. 


